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Fablespoon

Brand Concept, Brand Name, Brand Identity, Packaging

ABND was tasked with building the brand identity for this startup, having a mission to
inspire the Bake-Ilt-Yourself trend. Since the experience of baking was central to the
imagery, the brand had to be positioned as one which promised a sweet fable. It was not
just the end product but the experience of making it yourself that made it special.

Undertaking in-depth research, we realized that the potential target market that had to be
tapped is the mother and her young one, aged four to twelve. The experience of baking is
the most intimate for the mother who wants to make sure that her child eats fresh and
stays healthy. A baking experience at home might be a trial in the usual case. For the
mother baking warm goodies for her little one this becomes an everyday ritual, making
this target group the most relevant for us.

A pretty DIY baking product that's magical

The mother and the child, coming together to enjoy the experience of baking at home, gives way to the narration of a
magical fairytale, a fable. Hence, a brand story of a genie and a child was built into the brand. The child wishes for
unlimited sweets and baked goodies. What does the genie grant her? A Fablespoon. We went ahead with Fablespoon
as the brand name, giving the brand a feel of a magical storyteller.

For the visual identity to represent the brand name Fablespoon aptly, the symbol of the logo needed to merge a baking
element with a magical figure. The genie and the spoon were chosen.
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The genie is the principal symbol made prominent in the positive space of the logo. The spoon had to be brought out in
the negative space, the space that is enclosed by the logo in the background. So it was decided to keep the imagery of
the genie minimal, defined through continuous line-work. The spoon was enclosed by the genie’s tail. So that the
minimalist logo is not lost in print, it was necessary to have a solid colour in the background of the logo. Instead of using
the stereotypical blue for the genie, we decided to go with warm shades of red, brown and yellow that were closer to
colours one could associate with cakes and cookies.

The logotype, being big, was introduced in a stacked version for the convenience of space. We developed our own font

for the logotype, imaginatively playing around with the curves of the letters, making them rounded and less sharp to give
a fun tone of magic and fables. The rounded ends were made to look like the genie’s tail.

The packaging of Fablespoon was a crucial part of developing its identity. It has to stand out from all the other product
packs sitting on the aisle of a shop, especially when it's to do with food. If it appeals to your senses and you want to eat
what's inside immediately after seeing the external packaging, then only will you buy it.

After conducting a retail survey of good brands in this domain of dessert mixes, we went with a white based box to
stand out from the rest. At the front of the box, the cookie stands in the center with tiny icons of baking elements,
sparkles and stars in the background to portray a fun, playful and magical tone. The procedure of baking is specified in a
step by step infographic on the right-hand side of the pack.
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To ease an emotional connect with our target audience, the baking lovers, the back side carries the fable of Fablespoon,
the story of the genie who granted a fablespoon to a child on her birthday and fulfilled all her dreams. If the baking
enthusiast happens to turn over the box, she is met with a happy, mood lifting quote- "Bake the world a better place.”

U s
CODKIE MIX

=

= e rrmm g
| RITE
B8 UL PLET)

I&:q'.-..‘.\' ol cicn e

CHOCOLATE CHIp
ale maghe & S
= j—
W el EPen Bl B 08 T el Rty
Trw rha (e T e Teln b8 deugh

Hardll sraadery o bogpEited Add (Focsiate l f

shuph Fon b T SR wrld (Enlra

LA A bl g el s P B
(e g rwde 1 =T b e PR Ral

W P v sl el Tathee Thas sl M0y
Pl el ] ona P g B0 TR T TR 007

Ae Probegl (e seen ot 185% tor 10 mena
Rais ™ (ogkars b 1]1]) moraben 88 18070

s, po i b | menaleg bW MR 1
¢ Frgem Bhah B i Juiid MRS (98l SRR

T Gl sl ot

¥oa wol need

i thag Fofier Dareslimd] @t o b pas #haw
TS tap wla

Procedure

B T‘Hh "bl--'k-lll-lv-“ilﬁi\-'_l‘!:-t:l-*f
SRETRNE | el e s Lo e oL
\ g e N
R = B inciaien s My Cratalate e e Pape el -_".'_-\3

-

ﬂ | Gourmet
%ﬁp#ﬁ% CODKIE MIX

J d Qourimet
P08 | it

} ﬂ Qourmet
@gmﬁ% COOKIE MIX

ORIGINAL

cHOCOLATE CHIp RED VELVET

Make magic in minutes !

310 gms [¢]

Quick Links

Brand Naming
Brand |dentity

Brand Positioning

B2B
Practice

Consumer
Practice

]
+91 902 902 4455
g Brand Architecture
Brand Building

Brand Strateqy

0000

© 2022 ABND. All Rights Reserved.

Corporate Branding

Digital Services

Education
Practice

People
Practice



https://getfireshot.com/pdf_aHR0cHM6Ly9hYm5kLmluLw==
https://getfireshot.com/pdf_aHR0cHM6Ly9hYm5kLmluL3dvcmsv
https://getfireshot.com/pdf_aHR0cHM6Ly9hYm5kLmluL3NlcnZpY2Uv
https://getfireshot.com/pdf_aHR0cHM6Ly9hYm5kLmluL3RoaW5raW5nLw==
https://getfireshot.com/pdf_aHR0cHM6Ly9hYm5kLmluL2Fib3V0Lw==
https://getfireshot.com/pdf_aHR0cHM6Ly9hYm5kLmluL25ld3MtbWVkaWEv
https://getfireshot.com/pdf_aHR0cHM6Ly9hYm5kLmluL2NvbnRhY3QtdXMv
https://getfireshot.com/pdf_aHR0cHM6Ly9hYm5kLmluL291ci13b3JrL2ZhYmxlc3Bvb24v
https://getfireshot.com/pdf_aHR0cHM6Ly93d3cuZmFjZWJvb2suY29tL3NoYXJlci9zaGFyZXIucGhwP3U9aHR0cHMlM0ElMkYlMkZhYm5kLmluJTJGb3VyLXdvcmslMkZmYWJsZXNwb29uJTJG
https://getfireshot.com/pdf_aHR0cHM6Ly90d2l0dGVyLmNvbS9pbnRlbnQvdHdlZXQ/dGV4dD1GYWJsZXNwb29uKy0rQUJORC4raHR0cHMlM0ElMkYlMkZhYm5kLmluJTJGb3VyLXdvcmslMkZmYWJsZXNwb29uJTJG
https://getfireshot.com/pdf_aHR0cHM6Ly93d3cubGlua2VkaW4uY29tL3NoYXJlQXJ0aWNsZT9taW5pPXRydWUmdXJsPWh0dHBzJTNBJTJGJTJGYWJuZC5pbiUyRm91ci13b3JrJTJGZmFibGVzcG9vbiUyRg==
https://getfireshot.com/pdf_aHR0cHM6Ly9waW50ZXJlc3QuY29tL3Bpbi9maW5kLz91cmw9aHR0cHMlM0ElMkYlMkZhYm5kLmluJTJGb3VyLXdvcmslMkZmYWJsZXNwb29uJTJG
https://getfireshot.com/pdf_dGVsOis5MSA5MDIgOTAyIDQ0NTU=
https://getfireshot.com/pdf_bWFpbHRvOmluZm9AYWJuZC5pbg==
https://getfireshot.com/pdf_aHR0cHM6Ly9hYm5kLmluL2JyYW5kLW5hbWluZy8=
https://getfireshot.com/pdf_aHR0cHM6Ly9hYm5kLmluL2JyYW5kLWlkZW50aXR5Lw==
https://getfireshot.com/pdf_aHR0cHM6Ly9hYm5kLmluL2JyYW5kLXBvc2l0aW9uaW5nLw==
https://getfireshot.com/pdf_aHR0cHM6Ly9hYm5kLmluL2JyYW5kLWFyY2hpdGVjdHVyZS8=
https://getfireshot.com/pdf_aHR0cHM6Ly9hYm5kLmluL2JyYW5kLWJ1aWxkaW5n
https://getfireshot.com/pdf_aHR0cHM6Ly9hYm5kLmluL2JyYW5kLXN0cmF0ZWd5Lw==
https://getfireshot.com/pdf_aHR0cHM6Ly9hYm5kLmluL2NvbnN1bWVyLw==
https://getfireshot.com/pdf_aHR0cHM6Ly9hYm5kLmluL2IyYi8=
https://getfireshot.com/pdf_aHR0cHM6Ly9hYm5kLmluL2VkdW5vaWEv
https://getfireshot.com/pdf_aHR0cHM6Ly9hYm5kLmluL3Blb3BsZS8=
https://getfireshot.com/pdf_aHR0cHM6Ly93d3cuZmFjZWJvb2suY29tL1RlYW1BQk5ELw==
https://getfireshot.com/pdf_aHR0cHM6Ly93d3cubGlua2VkaW4uY29tL2NvbXBhbnkvMzI5NTc2OC9hZG1pbi8=
https://getfireshot.com/pdf_aHR0cHM6Ly93d3cuaW5zdGFncmFtLmNvbS90ZWFtYWJuZC8=
https://getfireshot.com/pdf_aHR0cHM6Ly90d2l0dGVyLmNvbS90ZWFtYWJuZA==
https://getfireshot.com/pdf_aHR0cHM6Ly9hYm5kLmluL2NvcnBvcmF0ZS1icmFuZGluZy8=
https://getfireshot.com/pdf_aHR0cHM6Ly9hYm5kLmluL2RpZ2l0YWwtc2VydmljZXMv

